
Keeping up with the dramatic changes in regulatory requirements, guidelines and recommendations for patients, caregivers, and 
healthcare workers is becoming increasingly difficult. It's also becoming more challenging to create good content knowing that 

consumers might read or view it on a wide variety of mobile devices. This survey identifies the challenges that this industries faces.

DCL and TRG consulted a select group of qualified professionals in the 
healthcare and life sciences industries from industries including health-
care, medical devices, medical publishing, pharmaceutical and 
veterinary. The largest number of respondents came from the health-
care and medical devices industries.
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